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Safe Harbor

Except for the historical information contained herein, statements in this release which

contain words or phrases such as ñwillò,ñaimò,ñwilllikely resultò,ñwouldò,ñbelieveò,ñmayò,

ñexpectò,ñwillcontinueò,ñanticipateò,ñestimateò,ñintendò,ñplanò,ñcontemplateò,ñseektoò,

ñfutureò,ñobjectiveò,ñgoalò,ñstrategyò,ñphilosophyò,ñprojectò,ñshouldò,ñwillpursueòand

similar expressions or variations of such expressions may constitute "forward-looking

statements". These forward-looking statements involve a number of risks, uncertainties and

other factors that could cause actual results to differ materially from those suggested by the

forward-looking statements. These risks and uncertainties include, but are not limited to our

ability to successfully implement our strategy, future levels of non-performing loans, our

growth and expansion, the adequacy of our allowance for credit losses, our provisioning

policies, technological changes, investment income, cash flow projections, our exposure to

market risks as well as other risks. Axis Bank Limited undertakes no obligation to update

forward-looking statements to reflect events or circumstances after the date thereof.
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Benigninflation trends have created room for monetary easing

Source: RBI, MOSPI, Axis Bank Research

Inflation of 4.9% in CY15 significantly lower than 9.6%. in CY12 125 bps cumulative rate cut by RBI in 2015 responded with significant  
transmission of 65 bps by Axis  Bank
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Sector Credit and Deposit performance has improved recently

Å Non-food credit growth has revived to ~12%

Å Deposits growth has marginally have recovered to ~11%

Å Sectorally, the credit story is all in Retail as FYTD16 credit driven by Agri

and Retail

Å Industry witnessing steady off-take in H2FY16

Å Retail growth strong, at ~19% YOY, led by unsecured lending and housing
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Leading Universal Banking Franchise
Snapshot (As on December 31, 2015)

Key financials ` bn US$ bn

Total Assets 4,964 75

Net Advances 3,154 48

Total Deposits 3,383 51

Net Profit (9MFY16) 61 0.9

{ƘŀǊŜƘƻƭŘŜǊǎΩ CǳƴŘǎ 510                      7.7

Market Capitalisation(3) 972 14.7

ROA (9MFY16) 1.74%

ROE (9MFY16) 17.60%

Net NPA Ratio 0.75%

BaselIII Total CAR(5) 15.47%

BaselIII Tier 1 CAR(5) 12.35%

Corporate Credit

SME

Transaction Banking

Treasury

International

Corporate banking Retail banking

Retail Liabilities

Retail Lending

Investment Products

Subsidiaries 

Axis Capital (1)

Axis Trustee Services

Axis AMC (2)

Axis Bank UK

100%

100%

75%

100%

(1) Investment Banking activities related to equity capital market business, mergers and acquisitions and private equity advisoryconducted under Axis Capital; (2) Partnership with 
Schroders plc; (3) As on 29th January 2016 based on NSE closing price; (4) As on December 31, 2015 and number of branches include extension counters; (5) Includes unaudited profits 
for the nine months. Note:  Exchange rate of 1 USD =` 66.155 based on the FEDAI exchange rate as on December 31, 2015. 

Segmental Advance Mix Liability Mix 

Total: ̀ 3,154 bn Total: ̀ 4,303bn

Â Diversified business mix with universal banking operations

Â Growing customer franchise with nearly 17 million Savings Bank accounts (4)

Â Pan-India distribution network of 2,805 branches and 12,631 ATMs (4)

Â Stable asset quality underpinned by strong risk management framework

Â Thrust on efficient capital management

Axis Private Equity

Axis MF Trustee (2)

100%

75%

Axis Finance 100%

Axis Securities 100%

Axis Securities Europe 100% Corporate 
Credit
47%

SME
13%

Retail
40%

SB Dep.
22%

CA Dep.
12%

Retail 
TD

28%

Wholesale 
TD

17%

Borrowings
21%

http://www.axisbank.com/personal/index.aspx
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9MFY16 Key Highlights

Strong Retail 
Franchise

Â Core Operating Revenue grew 17% YOY, stood at ` 177 bn

Â Core Operating Profit grew 24% YOY, stood at ` 105 bn

Â Return on Assets was 1.74% and Return on Equity stood at 17.60% for 9MFY16

Stable Earnings 
Profile

Â Well capitalised & continue pursuit of optimal capital allocation

╖Basel III Tier I CAR  of 12.35% and Basel III Total CARof 15.47%
Efficient Capital 
Management

Robust 
Distribution 
Network

Â Domestic branch count at 2,805 including extension counters 

Â Currently present in 1,796 centres across the country

Â One of the largest ATM networks in the country with 12,631 ATMs

Â Retail franchise continues to show healthy traction

╖ DailyAverageCASAwas40%of TotalDeposits,CASAandRetailTermDepositsconstituted79%of

TotalDeposits

╖ SavingsDepositsin Q3 grew16%YOY,while RetailTermDepositsgrew18%YOY

╖ Retail Loans grew 27% YOY and accounted for 40% of Net Advances

& Includes profits for the nine months

& &
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Consistent Growth across Business Metrics...

Assets Advances

Deposits Net Profit

Note: All figures in ̀ bn

2,856 

3,406 
3,832 

4,619 
4,964 

Mar-12 Mar-13 Mar-14 Mar-15 Dec-15

1,698 
1,970 

2,301 

2,811 

3,154 

Mar-12 Mar-13 Mar-14 Mar-15 Dec-15

2,201 

2,526 
2,809 

3,224 
3,383 

Mar-12 Mar-13 Mar-14 Mar-15 Dec-15

42 

52 

62 

74 

61 

FY12 FY13 FY14 FY15 9MFY16

CAGR 
όC¸Ωмн-C¸Ωмрύ
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...Supported by Motivated Employees and Experienced Senior Management

Number of Employees

Â Strongbrandattractinggoodquality talent pool

Â High employeesatisfactionresulting in relatively

low attrition

╖ Attrition level particularlylow in seniorand

middlemanagementcadre

Â Experiencedandstableseniormanagement

Â Eminent Board of Directors with majority of

independentmembers

Â Innovativeemployeeengagementinitiatives

╖ Idealplatform for employees

╖ Mentorshipprogramme

╖ Platform for senior managers to share

strategicdirection

31,738 

37,901 

42,420 42,230 

47,876 

Mar-12 Mar-13 Mar-14 Mar-15 Dec-15
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Healthy Capital Profile & Stable Shareholder Returns

Note: (1) As on December 31, 2015; (2) Based on non-consolidated financials; (3) Others include The New India Assurance Company Ltd, National Insurance Company Ltd, The Oriental 
Insurance Company Ltd and United India Insurance Company Ltd.

Basic EPS (` ) (2) BVPS (` ) (2)

21.2% 
20.5% 

18.2% 
18.6% 

17.6% 

1.7% 1.7%

1.8% 1.8%

1.7%

1.3%

1.4%

1.5%

1.6%

1.7%

1.8%

1.9%

2.0%

10%

12%

14%

16%

18%

20%

22%

FY12 FY13 FY14 FY15 9MFY16

Capital Adequacy

EPS Growth BVPS Growth ROE and ROA

ROE ROA

Shareholding Structure(1)

Note: * Capital Adequacy ratios as on Mar-14, Mar-15 & Dec-15 are computed based on Basel III norms  & not 
comparable with previous year ratios. 

^

(2) (2) 

9.45%
12.23% 12.62% 12.07% 12.35%

4.21%

4.77% 3.45% 3.02% 3.12%
13.66%

17.00%
16.07%

15.09% 15.47%

Mar-12 Mar-13 Mar-14* Mar-15* Dec-15*

Tier 1 Capital Ratio Tier 2 Capital Ratio

^ Ratios computed for Dec-15 include unaudited profits for the nine-months

110 

142 

163 

188 

215 

FY12 FY13 FY14 FY15 9MFY16

SUUTI
11.55%

Life Insurance 
Corporation

14.45%

General Insurance Corp 
& Others

3.90%

Foreign 
Institutional 

Investors
40.64%

Domestic 
Institutional 

Investors
10.50%

Others
15.36%

Global Depository 
Receipts
3.60%

(3)

20.6 

23.9 
26.5 

31.2 

25.5 

FY12 FY13 FY14 FY15 9MFY16

CAGR 
όC¸Ωмн-C¸Ωмрύ
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Business Strategy along Four Key Themes
Leveraging domestic growth opportunities

Capture end-to-end 
opportunities in Payments
across customer segments

Continue to build and 
strengthen Retail Banking 

franchise 

Leverage strengths in 
Corporate Banking

Build a full-service offering to 
SMEcustomers 

http://www.axisbank.com/personal/index.aspx
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Pan-India Distribution Network Complemented by 
Technology Driven Alternate Channels

28% 27% 24% 25% 26%

30% 28%
24% 24% 23%

32%
31%

28% 29% 30%

10% 14%
24% 22% 21%

 Mar-12  Mar-13  Mar-14  Mar-15  Dec-15

Metro Urban Semi-urban Rural

1,622 1,947 2,805

Retail 
Banking

Increasing presence in rural & semi-urban areas

Customer
Touch Points

Traditional Channels Electronic Channels

Alternate Channels

Branches

ATMs

Mobile Banking

Internet Banking

Point of Sale

Phone Banking
24 hour phone 
banking service

ATMs 9,924 11,245 12,922 12,355 12,631

Centres 1,050 1,263 1,636 1,714 1,796

Employees 31,738 37,901 42,420 42,230 47,876

2,402 2,589
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Badhti KaNaamZindagi... or Progress On... 

Customer

Save with 
security

Convenient 
& Fast 

payment 
solutions

Support to 
create assets 

as per 
aspirations

Insurance to 
ensure 

sustenance 
for dear ones

Invest for 
returns

Savings Accounts

Debit, Credit & 
Prepaid Cards

Home, Vehicle & 
Personal Loans

ATMs, 
Mobile & 

Net Banking

Life & General 
Insurance

Fixed Deposits, Gold, 
Retail Broking

Mutual 
Funds &

Structured 
Investments

Remittances

Â Ranked amongst the Top 75 safest banks in the world 

in September 2015 by The Banker

Â Awarded title of Superbrand India for 2014-15 in April

Â Ranked fourth ƛƴ bƛŜƭǎŜƴΩǎ /ƻǊǇƻǊŀǘŜ LƳŀƎŜ aƻƴƛǘƻǊ 

2014-15 survey

Â No. 1 Promising Banking Brand of 2015, ET Best 

Brands 2015

Â Ranked as the 'Most Trusted Private Sector Bank' 

second year in a row - 'Most Trusted Brand Survey 

2014', by The Economic Times

Â Enhancing customer experience 

╖ Award winning mobile enabled Website

╖ Customer centric design of branches

Capturing End-to-End Customer Requirements

Retail 
Banking

Leveraging Strong Brand Recall across Products




